NATIONAL AUTOMOBILE DEALERS ASSOCIATION
B40D Westpark Drivo = McLean, Virginia 22102
TOIBR1-7040 » 703/821-7041

Legal & Regulatory Group
April 10, 2003

Via E-Mail

Financial Crimes Enforcement Network
P.O. Box 39
Vienna, Virginia 22183

Re:  ATTN: ANPRM - Section 352 and 326 — Vehicle Seller Regulations
Dear Sir/Madam:

The National Automobile Dealers Association (“NADA”) submits the following comments in
response to the Financial Crimes Enforcement Network’s (“FinCEN’s”) Advance Notice of
Proposed Rulemaking (“ANPR”) concerning the application of the requirements contained in
sections 352 and 326 of the Uniting and Strengthening America by Providing Appropriate Tools
Required to Intercept and Obstruct Terrorism Act of 2001 (“USA PATRIOT Act”) to
“businesses engaged in vehicle sales.”

NADA represents over 19,000 franchised automobile and truck dealers who sell new and used
motor vehicles and engage in service, repair and parts sales. Together our members employ in
excess of 1.1 million people nationwide. A significant portion of our members are small
businesses as defined by the Small Business Administration.’

NADA supports the goals of Title III of the USA PATRIOT Act to promote the prevention,
detection and prosecution of international money laundering and the financing of terrorism.
Consistent with this support, NADA is prepared to assist the Department of the Treasury and
FinCEN with their efforts to educate franchised automobile and truck dealers on any
forthcoming regulatory requirements.

For the reasons set forth below, NADA does not support the imposition of anti-money
laundering program requirements or customer identification requirements on franchised
automobile and truck dealers. Based on the limited nature of the money laundering threat at
these businesses, the procedures dealers have instituted to comply with governmental
requirements and to protect against fraud, and the extensive regulatory burden from all levels of
government that our members already must contend with, NADA believes the imposition of

" NADA members range from small dealers with fewer than 10 employees to very large dealer chains. According to
NADA Data 2002 (which is available in the May 2002 edition of NADA’s AutoExec Magazine), the average
franchised automobile dealership in 2001 employed 52 persons.






