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Financial Crimes Enforcement Network

Department of the Treasury
ATTN: ANPRM - Sections 352 and 326 — Vehicle Seller Regulations
P.O. Box 39

Vienna, Virginia 22813

Re:  Anti-Money Laundering Programs for Businesses Engaged in Vehicle Sales
68 FR 8568 (February 24, 2003)

Dear Madam or Sir:

America’s Community Bankers (“ACB™)' is pleased to comment on the Financial Crimes
Enforcement Network’s (“FinCEN”) advance notice proposed rule making implementing section
352 and section 326 of Title III of the USA PATRIOT Act of 2001 (“Patriot Act”). The proposal
seeks public comments on money laundering risks posed by vehicle dealers, whether these
businesses should be subject to anti-money laundering requirements, and if so, how the
requirements should be structured.’

Under the Bank Secrecy Act, “businesses engaged in vehicle sales” are considered financial
institutions and are therefore subject to that act’s anti-money laundering program requirements.3
Vehicle dealers include sellers of new automobiles, new aircraft, new boats and ships, as well as
used vehicles and those who broker the sale of used vehicles.

ACB Position

ACB believes that the development of an effective reporting system to detect the placement,
layering, and integration of illicit funds into the financial system is key to identifying and
preventing money laundering and terrorist financing. As money launderers become more aware
of the reporting and recordkeeping requirements already imposed on community banks and other
traditional financial institutions, attempts will be made to develop new methods of laundering
funds. Accordingly, a more thorough system for money laundering prevention must include all
types of financial institutions, including businesses engaged in vehicle sales, if it is determined
that these entities pose a significant risk of money laundering.

! America’s Community Bankers represents the nation’s community banks. ACB members, whose aggregate assets
total more than $1 trillion pursue progressive, entrepreneurial, and service-oriented strategies in providing financial
services to benefit their customers and their communities.

* 68 FR 8568 (February 24, 2003).

*31 US.C. 5312()2)(T).






